Clients See 'Innovation Gap' in Big Law,
Report Finds
A new survey from Thompson Hine found that 69% of respondents said their
primary outside firms had made no progress in innovation over the past year.
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The legal industry often touts its innovation
efforts: More technology available to firms and
clients. A pivot to remote work, with little shortterm impact on productivity.
But, according to a new survey from Thompson
Hine, clients have not reaped the benefits of
purported innovation efforts from their law firms
in the last few years.
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